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Step 1

Having the right branding and website presence isn't just
about the strategy—it's about how that strategy resonates.

In today’'s world, we're constantly
bombarded with visuals, and the sheer
volume can be overwhelming. Whether it's
logos, websites, or advertisements, you've
likely seen designs that range from
exceptional to mediocre, and even
downright unattractive.

Why does this happen?

Because technology now makes it possible
to generate logos or designs at the click of a
button. It's convenient, and as a result, many
of us skip the learning process or the step of
hiring a professional who's truly equipped for
the job. Instead, we try to do it all ourselves,
often settling for less-than-ideal results.




Step 2

The reality is that your branding and website represent your
business’s first impression. In an era where attention spans
are shorter than ever, you have only seconds to capture
someone’s interest. So, how do you elevate your brand from
mediocre to standout—especially in an overcrowded market?

It starts with asking yourself, Why?

o What's the purpose behind your branding?
o What message are you trying to convey, and to whom?

Once you've defined your “why,” the next step is
brainstorming and researching. Look for inspiration on
platforms like Pinterest, Instagram, or Google. Explore a
variety of styles and formats, focusing on logos, print
designs, and websites that align with your vision.

But remember: these are just starting points. Use them for
inspiration, not replication. Copying someone else’s work not
only stifles your brand’s uniqueness but also raises serious
copyright and legal concerns.



Step 3

If you have the skills and time to create a design yourself,
that's fantastic. It's always rewarding to bring your vision to
life. However, if design isn't your strength—or if your
schedule doesn't allow for it—it's time to consider hiring a
professional. This can seem daunting at first, but finding the
right designer can make all the difference in how your brand
iS recognized.

The question is:

e How do you find someone with the right skills,
qualifications, values, and a solid turnaround time?

First, understand that not all designers are the same. Some
have extensive qualifications and years of experience, while
others are self-taught beginners. While there’s value in
learning online, it doesn’t automatically make someone

a good designer.

The craft requires more than just technical skills—it demands
creativity, problem-solving, and an understanding of how to
communicate visually. Hard work, formal training, and
mentorship go a long way in setting a professional apart
from a hobbyist.




Step 4

A high-quality designer will stand out with:

1.A diverse portfolio that showcases their ability to work
across various styles and projects.

2.Clear and consistent communication throughout the entire
process ensures you're aligned every step of the way.

3. A professional contract that outlines deliverables,
timelines, and terms gives you peace of mind.

4. A strong “why” behind their work reflects their passion and
purpose as a designer.

5.An online presence that is different from the rest of the
market, signalling they are original and professional.

6. Strong values for copyright, demonstrating respect for
original property and the integrity of their work.

So, where do you start?

| always recommend looking at referrals and reviews—they're
your best friends when searching for a designer.

Ask colleagues or peers if they've worked with someone they
trust. Testimonials often provide insight into not just the
designer’s skill but also their reliability and approach to
client relationships.
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If referrals don't yield results, a general
search can work just as well. Explore
portfolios and pay attention to the
designer’s style, process, and values.
If their work aligns with your vision and
their professionalism shines through,
trust your instincts and reach out. The
right designer will not only elevate your
brand but also ensure the process is
collaborative, enjoyable, and stress-free.

Remember, investing in high-quality design
isn't just about aesthetics—it's about

creating an identity that resonates with your
audience and stands out in the market.

Branding done right has the power to
build trust, evoke emotion, and make a
lasting impression.
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